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Abstract

Postmodernisnestablisheshe way thingsareratherthanhow we would like themto be. It acceptsonsumptioras
an important feature of society. Unlike modernism,where we desireto changethings as per our disposaland
convenienceTo the consumerghemselvesgconsumptionis lesslike a pleasurefor its own sakeand more like a
pleasurablédulfillment of socialduties.Consumerisnis havingratherthanbeing.Your worth andvaluearemeasured
by whatyou haveratherthanby who you are.lIt is buyinginto a particularlifestyle in orderto find your value,worth,
anddignity. Consumerisnseemdo promisefulfillment is merelyanillusion. In a consumesocietywhatwe buy is
not strictly necessaryhecauseve havelost any meaningfulsenseof whatis necessaryand of whatis superfluous.
Thosewho do not possessertaingoodsare perceivedo be deviantor to be pitied: imagineliving without a mobile
phone butto intentionallylack themis to invite scorn,incomprehensioandderision.Consumerisnextendseyond
simply "having" a good, serviceor experiencelt extendsto the search,the quest,the journey for those goods,
servicesandexperiencesHavingis not enough- thereis alwaysanotherconsumeiproductor experienceo be had.
Thereis alwaysa moresatisfyingtoothbrushshoe diet, holiday experienceglectrictool. Thefactthatthis processs
never-endingmeansthat, the actual productis not as important as the ongoing search.The paperis basedon
theoreticabackgroundf jeansBaudrillardaboutconsumerism.

Key words: Consumerismsimulation,postmodernisnmgonsumeculture
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Introduction:
Modernity hadat lastreachedts limit. Modemsocietieshadreachedthe endof the historyandtherecouldno longer
be any prospectof ‘advancebr 'progressbeyond.However,somehavewitnesseda seachangein humanexistence
andwasmarkedby the entry of the westernworld to a new 'post-modernmilieu in the secondhalf of the twentieth
century. Postmodernisnestablisheghe way things are rather than how we would like them to be. It accepts
consumptionas an important feature of society.Unlikemodernism,where we desireto changethings as per our
disposaland convenienceTo the consumerghemselvesconsumptions lesslike a pleasurefor its own sakeand
more like a pleasurabldulfilment of social duties.In addition, massconsumptions rarely the endlessmodernist
roundof pleasuresindsensationsT hus,foreseeindguture andtakingit for granteds the attitudeof postmodernism,
althoughit hasnotbeenableto defineitself quiteclearly.
Consumptions a socialactivity characterizeavith differentiationof lifestyles. Hence,consumptiorpatternsdo not
implicatethatconsumptions anindividualisticactivity. It is radicallydifferentfrom whatoneknowsandsofar isiill-
equippedio dealwith its epistemologyknown as"consumerism'Symbolicconsumptionjn this respectjs a social
andculturaleventwhich centerson the exchangef symbolsfor whatis consumedandevenmoreimportantlyis the
way it is consumedThis conveyshe messagef 'who you are'and'howyou wish yourselfto be perceivedy others'.
The studentdearnttheir right answers'neededo qualify the entryin the clubsandbars. The degreelevel unit in
consumptiorstudiesbecomestself a ritualisedsign of culturation-necessaryor passinghroughanagegradeand
moving into the society,equippedto participateon both sidesof the cashnexus,aswagelabourerand consumer-
knife or no knife
Baudrillard’sTheoreticaFormulationon Consumerism:
The formulation so far, however,restedon historical emergencef the phenomenortalled consumerculture. The
consumercultureis the productof massproductionof the late capitalisticstagein the nineties.Emergedfrom the
westernsocietiesjt hasresultednto the vastaccumulatiorof the commoditiesandconsumingurbanspaceWhenwe
talk of consumerattitudeand preferencesthe amorphouscategorieowing to the dream'sequencesf multifarious
imaginationscomesinto play. Here, we find an emphasisupon the blurring of boundariesbetweenreal and
imaginary,coherentand vague,deconstructingf traditional culture,anda modemdesigningof the urbanspaceis
visualised.Neverthelessywe assumeconsumerisnas larger than life in theseurbanspacesThe focuswill be on
commoditieglayingassignsandmakingsenseof the entirestudyof consumerisnin the presentontext
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Consumers Not as Active Agents:

This becomescentralto the late capitalismwhere commoditiesact as signsand symbol transformingit into other
worldly pleasuresBaudrillard rests his analysison a systematicstudy of consumptionand does not empower
consumer®r othersasactiveagentsn shapingheir practicesThe plinth of his studyhasnothingto dowith a
particularset of needfor a particular object. Instead,needswith respectto individual are relatedto a systemof
objectsi.e. consumptionis governedoy the whole systemof objectsworking in orderto satisfy. Thetruth is not that
'needsarethe fruits of production’, but the systemof needis the productof the systemof production,which is quite
differentmatter.By a systemof needsve meanto imply thatneedsarenot producedneatatime, in relationto their
respectiveobjects.Needsareproducedasa force of consumptionandasa generalpotentialreservewithin thelarger
frameworkof productiveforces.In this perspectivepnebecomegonsumersn a broadsensenot merelyconsumers

of a particularsetof objects.In otherwords,thisis somethingappliedto anyobjectof consumption.

Baudrillard's Creation of Needs as a Result of the 'System of Objects':

Implicit in the above,is the suggestiorthatwe find ourselvesn the realmof signsaswe consumesignsfor general
social endsand not specific objectsto consumespecific concreteends. Needs,arise due to an outcomeof an
establishedsystemand not as a result of somesimulatedrelation betweenan individual and object or objectand
objects. Baudrillard seesconsumptionas anotherlogical step in the developmentof capitalism. "Needs and
consumptionare in fact an organizedextensionof productiveforces". Beyondsubsistencehowever,consumption
disciplinespeopleto becomeconsumersttheir freewill yetcontrolledby theirinnatedependencen society.Hence,
the modemconsumptiordeepengabor discipline, maintainsclasshierarchyandcompelspeopleto leada properlife
in orderto becomea memberof the modemsociety. Thus, thereis no scopeunderany conditionsto manipulate
consumerdy its consumptionistiemandsand so cannotbe exploited.Accordingto Baudrillard, this is just another

way of socializationn a newworld whereconsumptions synonymousvith communication.

Contemporarconsumetheoriesadmit that, consumptions socialactivity by which symbolicmeaningsaswell as
socialcodesandrelationsare producedandreproducedFor Baudrillard,this phrases apt'we becomewhatwe buy'
hence to simplify oneattainsthe identity of the commodityoneassociatesith in duecourseof time. The sphereof
symbolic hasbecomeprimary in modemcapitalism;the 'image'is moreimportantthanthe satisfactionof material
needs.Though,'l shopthereforel am’, is totally an idealist practice.In relationto the discussionrmadeabove,it
clearlyimpliesthatit is ideasthatarebeingconsumednot objects.Becausat is anidealistpractice therecanbe no
final physicalsatisfactionWe arefatedto continueto desireconsumegoodsandconsumeexpenences.
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Baudrillard's Idea of the Consumption of the Image as well as the Actual Object:

In thesetheoreticalperspectivesonsumptioris viewedasfull of hiddenmeaningf creativework whereeveryday
life and cultural patternsare actively producedand reproduced.The new paradigmsof consumption frequently
referredto aspostmoderrparadigmsemphasizehe ideaof anindependentself-constructingconsumerAccording
to thesenewstreamof thoughtconsumersirecapableof self-reflectionof theirown preferenceandactions.They
areactivein reinterpretingandaccommodatingignsto their own culture.At the sametime therehasbeena shift in
morality thatis from the universalmorality towardsprivate morality. Eachindividual finds his or her own decisions
andis personallyresponsibldor them.The postmoderriheoristsfurther suggesthatindividualsarecharacterizethy
weakcommitmenttheyarenotcommittedto anysingletaskbut arepartially interestedn severalssuestheinterest
shifting from oneissueto another Consumersireresponsiblenly for themselvesandtheyareweaklycommittedto
collectiveissuessuchasethics,environmentmorality etc. Thus,a questionariseswhetherresponsibleeonsumption
is possiblewithin the postmodemparadigm.The postmoderrperspectivgrovides,however,is an alternativeto the
excessiveconsumptionof material goods. Since consumptionactivities are seenas surpassingeality, what is
consumedare signsand symbolsratherthan materialgoods.Accordingly, consumptionbecomes play by which
symbolsare createdand manipulatedThis is, accordingto Baudrillard, the world of 'hyper-reality’. The image of
purchaseas well as the actualact may motivate the consumerto obtain resourcesvhich facilitate consumption.
Consumptionresourcesare obtainedthrough paid labor, which is more, and more a matter of creatingreal and
imaginaryconsumptiorpossibilities . Thefact thatsymbolsandideasareconsumedve maysuggesthatconsumption

goesbeyondstrugglingfor societalposition.

Baudrillard's Science of Signs in Consumer Culture:

The major contributionwill be from Baudrillardtheoryof 'semilogy'in which consumptiorentailsmanipulationof
signs.A commodityin late capitalismhasdevelopedhe capacityto take up a wide rangeof imagisticandsymbolic
associationswvhich overlay their initial use-valueto becomecommaodity sign. He has detectedthe processas
consumertelevision culture producingan endlessseriesof simulationsmarking a shift which leadsto the loss of
concretereality. It becomesnorenoticeablen his laterwritings in which stresson commoditylogic andthe endless
meaningf signsand simulationsof the commoditytransferredhroughthe mediaproducea completenew social
order.lt is followed by a bizarrecatharsisof metanarratives which the sociallife becomesulturalwith newsetsof
order and reality_ the overproductionof signsreproducessocial relationshipsdifferent from the earlier ordersof
social stability. The culture of postmodernis the culture of consumersociety. The crux is to explain the late
capitalism-the postWorld Wars periodinfluencedby the commodificationof cultures.Thesesymbolic hierarchies
have openedup spacedo studythe resultantcommodityculture aswell asthe transmittersand carriers,and their
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relationshipto consumptiorassymbolicspecialists.

Baudrillards' Postmodem Approach:

The aesthetizationf everydaylife refersto the rapidflow of signsandimageswhich saturatehe fabric of everyday
life in contemporarysociety. The theorizationof this processdraws much from Marx's theory of fetishism of
commoditieswhich hasbeendevelopedaterby the Frankfurtschool,BaudrillardandJamesonkor Adorno, the
increasingdominanceof exchangevalue not only obliteratedthe original use-valueof things and replaceit by
abstractexchangevalue, but alsoit left the -commodityfree to take on secondaryusevalue, what Baudrillard was
laterto referto as'sign-value'On onehand,it canbethe realconsumptionputin the otherhand,it canalsobethe
imaginativeconsumptiorof whatexistsasthoughtsjdeasandethereathings. Thereexistsdual play of consumption
of imaginationaswell asthe necessargoods.Of course thesepracticesn themselvesrenot historicallynew.One
finds examplesof carnivalsand museumsof the nineteenthcenturyin Paris, as well as Berlin, as describedby
Baudrillard. From this perspectivespectaculaimageryand transformationnto amazingspacesncourage lively
experienceThis is capturedn Baudrillard'sdescriptionof the BeaubourgMuseumin Paris,which facilitatesmasses
which is further describedas 'Hypermarketof culture ‘. He states,that people want to accepteverything, eat
everything,andtoucheverythingby looking, decipheringandstudyingyet do not movethem.Themasseffectis that
of touch or manipulation.The organizers(and the artist and the intellectuals)are alarmedby this uncontrollable
impulse,for they reckonedonly with the apprenticeshipf the massedo the spectacleof the culture. They never
anticipatedhis active,destructivefascination-thisoriginal andbrutalresponséo the gift of the culture,which hasall
the semblanceof housebreakingr the sackingof the shrine. The samecan be said for two other featuresof
postmoderrculture:the transformatiorof reality into imagesandthe fragmentatiorof timesinto a seriesof perpetual
present.In many ways, massesare engagedin the complex interplay of signs and symbolsin their built-in
environmentPostmodermitieshavebecomecentreof consumptionplay andentertainmentsaturatedvith signsand
imagesto the extentthat anythingcan becomerepresentedhematisecand madean objectof interest,an objectof’
touristgaze'. Then,it is expectedhatleisureactivitiessuchasvisiting parks,shoppingcentersmalls, museumsand

galleriesshouldshowconvergence.

Hyperreality in Reality' in Relation with Contemporary Consumer Culture:

In theend,a seamlesshetoricof theephemeraéxperiencef watchingtelevisionsignifiesthe perpetuainvolvement
andaddictionto thesomethinghewall thetime. For exampleBaudrillard,talks of theideal simulationalworld, where
T. V. is the world hence,T.V. providesthe sharpestllustration of the above.The moretelevisionprovidesus with
information, the lessmeaningwe are ableto grasp.Theoristoften talk aboutthe ideal-typechannel-hopping TV

(musictelevision)viewerwho flips throughdifferentimagesat suchspeedhathe/shas unableto chainthe signifier
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togetherinto a meaningfulnarrative,ratherhe/shemerely enjoysthe multiphrenicintensitiesand sensation®f the
surfaceof theimages.This is referredascommaodity-signn which the commoditybecomes signin the Saussarean
sensewith its meaningarbitrarily determinedoy its positionin a self-referentialsetof signifiers. Thus, Baudrillard
affirmsthat'welive in everywherealreadyin anaesthetichallucinationof reality'. The deathof the social,thelossof

thereal,leadsto nostalgiafor thereal:afascinationwith anddesperatsearctor realpeoplerealvaluesrealsex'.It

is reality itself todaythatis hyperrealist.Surrealism'secretalreadywas that the mostbanalreality could become
surreal butonly in certainprivilegedmomentghatarestill neverthelessonnectedvith artandimaginary.
Thedepictionof a postmodemsimulationalworld is baseduponthe assumptiorthatthe developmenbf commodity
productioncoupledwith informationtechnologyhaveled to the 'triumph of signifying culture'.lt, thereby,reverses
the direction of determinism so thatthe relationbecomesaturatedvith shifting cultural signsto the extentthat we
canno longer speakof classof normativelyandare forced by 'the end of the social'. The aboveexperiencenasa
psychologicaldimensionof fantasy fulfilment along with the social dimensionto the role of the goods as
communicatorsFurtherthe channelhoppingis also termedas 'schizophrenia‘as the breakdownof relationship

betweersignifiers,the breakdowrof temporality, memory,a senseof history. The'schizophreni@xperiencés of

'isolated,disconnecteddiscontinuousnaterial signifiers which fail to link up into a coherentsequenceAlthough
he/shethereforedoesnot know personneldentity and hasno projects,the immediateundifferentiatecexperienceof
the presentnessf the world, leadsto a senseof intensitiesvivid, powerful experiencevhich beara 'mysteriousand
oppressivechargeof affect’. The tendencytherefore s to producea lifestyle, asstylish, dream-like,andfantasized
on the symbolic structuresof commodities.Arguably, the continuousflow of diverseimagesmakesit difficult to
chaintogetherinto meaningfulmessagesheintensityanddegreeof saturatiorof signifiersdefy systematizatiomand
narratives So, art is everywheresinceatrtifice is at the heartof the reality. And, so, art is dead,not only becausets
critical transcendencis gone,but becauseeality hasbeenconfused It hasbeenexplainedin relationto the art of
modemcities Eke Paris'the capital of the nineteenttcentury. The aboveaccounts sufficientenoughto moveto the
backdropof reconfiguringclasspolitics.

Consumerism and Class Positions:

Despiteits fleeting transitorybeautyand uglinessof life, thereare commodities responsiblan maintainingsocial
relationshipsas well. They are usedas markers,partly relatedto their physical consumption.In this sensethe
consumptiorof high cultural goods(art, novels,opera,philosophy)is relatedto the waysin which othermundane
culturalgoods(clothing,food, drinks, leisurepursuits)arehandledandconsumedandhigh culturemustbeinscribed
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into the samesocial spaceaseverydaycultural consumptionLater, ascautionedjt entailsa strict resistanceof the
lower classto ascendtheir statusto that of the upperclassesin this way, it erectshigh admissionbarriersand
effectivetechniqueof exclusion.Therefore consumerisnon onesideis a way to imposeuniformity in diversityand
onthe othersideaccentuatethe divide betweerdiverseclasse®f users/consumeré. reflectionon Baudrillardleads

usto theexplanation®norigin of nihilism pertainingto thelogic of capitalism.

"Thenthelogic of commodityproductionhasproduceda particularreversalin which culture oncedeterminednow
becomedree floating anddeterminingto the extentthattodaywe cantalk aboutthe triumph of signifying culture,to
the extentthatwe canno longerspeakof classor normativelywhich belongto the prior stageof the systemaspeople
are reducedto glutinousmasswhich refusesto stabilizein its absorption,reflection and cynical parody of media
imageslt is neithermanipulatechor manipulable™

This thenaffirms the end of the symbolic,assign would be free to take on whateverassociation®f meaningsthe
accidentabndbizarrejuxtapositionsof consumeculture.In effect,the practicalreproductiorof signstabilizesnto a
classificatoryschemewis-a.-visa coherentreality. The messagembeddedn the fleeting imagesmakessensevia
television, codes,advertisemengetc. Contraryto the fact, that they are repetitions,yet rebel againstany narrow
stereotypicalmage.In orderto involve the'other'asif within, is the crux of consumerismrhus,consumecultureis
destinedto disseminatevorldwide. In this way, the entire connotationof the traditional cultural spherehasbeen

overloadedvith the overproductiorof signsandimagesof massconsumptiorvia the mediaandthe marketin the

longueduree(long duration).Yet, we haveto makesenseof the termsdiscussedboveasper the understandingf
Baudrillard. It is worth mentioningthe term ‘postmodernas adequatdo unravelconsumerisnof the late nineties,

thoughthatis notthefocusof attentionwhendiscussingheemergencef the simulationalworld of Baudrillard.
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Conclusion:

Baudrillard thereforeappearsto producea theoreticalbasisof the fatal strategy,without being able to argueit

explicitly. If as Bryan turner argues,Baudrillard'sargumentssuggestghe needfor a new theoreticalvocabulary
which 'offers an alternativediscourseby which the complexitiesof the new realm of post modernity might be
approachedConsumptions a socio-culturalactivity situatedwithin a socialenvironmentgntailinginteractionwith

otherconsumersConsumptions thusnot only aboutpurchasingand consumingparticulargoods,but is alsoabout
producing and reproducingsocial structure. The empirical patternsof consumerismentail ideas about how to

consumewhat to consumewhat consumptionof certaingoodsand servicesmeans,and aboutthe links between
individual characterand consumptionbehaviour.The contemporaryconsumertheoriesassumethat an ordinary
consumelis an active, critical and creativeperson.At the sametime, consumptioris viewedwithin the socialand
cultural context. The centralideais that consumersactively produceand reproduceculture in their everydaylife.

Consumersactionsinfluence social and cultural conditions,and also the norms and structureswhich form the
conditions where consumersmust live. Environmentally consciousconsumersare active agents rather than
manipulabilityobjects.They haveopportunitiesof resistanceandthey havethe survival strategiesMeanwhile,they

haveresponsibilitiesin addition,it is necessaryhattheybecomemorecommittedto the quality of environmeniand

consciouf theconsequences their decisionsandactions.
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