
 
IRJIF I.F. : 3.015 

North Asian International Research Journal of 
Social Science & Humanities 

 

Index Copernicus Value: 57.07                                            Indian Citation Index                                           Thomson Reuters ID: S-8304-2016   

    

NAIRJC                 UGC-Aligned | HEI-Approved Peer Reviewed Refereed Journal (Under New UGC Guidelines) 

 

North Asian International Research Journal Consortiums www.nairjc.com 

ISSN:2454-9827Vol. 8, Issue-1                     January -2022 

101 

ISSN: 2454-9827                         Vol. 11, Issue-7                                  July-2025 

DOI: doiglobal.org/10.2025/NAIRJCSSH.008 

SOCIAL MEDIA AND CHANGING SOCIAL RELATIONSHIPS AMONG YOUTH IN 

INDIA: A SOCIOLOGICAL STUDY 

 

*DR. CHIKKARAJU.C  

*Associate Professor Government First Grade College Kengeri Bangalore 560060 

ABSTRACT 

The rapid expansion of social media has transformed the nature of social interaction, communication, identity 

formation and interpersonal relationships among young people in India. Platforms such as Instagram, 

WhatsApp, Facebook, YouTube and other digital networks have become significant social spaces in which 

young people establish friendships, maintain family connections, express identities, exchange information and 

participate in public life. At the same time, increased dependence on digitally mediated communication has 

raised sociological questions concerning the quality of interpersonal relationships, privacy, social comparison, 

online identity, social isolation and changing patterns of community interaction. 

This paper examines the changing nature of social relationships among Indian youth in the context of 

increasing social-media use. It adopts a descriptive and analytical research design based primarily on 

secondary sources, including sociological literature, published research, institutional reports and theoretical 

works. The study draws particularly upon symbolic interactionism, Goffman's theory of self-presentation, 

Castells' concept of the network society and Bourdieu's concept of social capital. 

The analysis suggests that social media does not simply weaken or strengthen social relationships; rather, 

it restructures them. Digital platforms can facilitate the maintenance of geographically dispersed relationships, 

expand weak social ties, provide opportunities for identity expression and enable participation in communities 

beyond geographical boundaries. However, these advantages coexist with challenges including superficial 

interaction, pressure for continuous visibility, social comparison, privacy concerns, cyberbullying and the 

unequal distribution of digital opportunities. 

The paper concludes that the relationship between social media and youth social life should be understood 

as a process of social transformation rather than merely technological change. Digital literacy, responsible 

platform use, stronger privacy awareness and a balance between online and face-to-face interaction are 

necessary for promoting healthier social relationships among young people. 

Keywords: Social Media, Youth, Social Relationships, Digital Sociology, India, Social Capital, Identity, 

Network Society 
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1. INTRODUCTION 

 

Social relationships constitute one of the fundamental concerns of sociology. Human beings develop identities, 

values, behavioural patterns and a sense of belonging through interaction with families, peer groups, educational 

institutions, communities and other social structures. Historically, most everyday relationships were formed and 

maintained through direct interaction. The development of digital communication technologies, however, has 

introduced new social spaces in which interaction can occur without physical proximity. 

 

Social media represents one of the most important dimensions of this transformation. It has become embedded 

in everyday communication, particularly among younger generations. Smartphones and relatively inexpensive 

mobile internet have enabled millions of young Indians to communicate, consume information, participate in 

online communities and present themselves to audiences extending beyond their immediate geographical 

environments. 

 

The significance of this development extends beyond technology. Social media influences how friendships are 

initiated and maintained, how family members communicate, how individuals construct and display identities, 

and how young people participate in cultural and political discussions. It has therefore become an important field 

of sociological inquiry. 

 

Digital interaction has also blurred the conventional distinction between private and public life. A personal 

photograph, opinion or relationship can be transformed into publicly visible information almost instantly. The 

individual increasingly manages an identity simultaneously across physical and digital environments. 

 

This paper investigates these developments from a sociological perspective. Rather than assuming that social 

media is inherently beneficial or harmful, it examines how digitally mediated communication is changing the 

structure, meaning and experience of social relationships among Indian youth. 

 

2. BACKGROUND OF THE STUDY 

 

Communication technologies have historically influenced patterns of social organisation. Print culture 

expanded the circulation of ideas, telecommunication reduced geographical limitations and mass media created 

new forms of shared cultural experience. The internet has extended these transformations by enabling interactive 

and networked communication on a global scale. 

 

Social media differs from traditional mass communication because users are simultaneously consumers and 

producers of content. They can create profiles, upload photographs and videos, comment on public issues, 

participate in groups and communicate privately or publicly. 

 

India provides an especially important context for examining this transformation because of its large youth 

population and rapid adoption of smartphones and internet services. Digital communication increasingly 

intersects with education, employment, entertainment, friendship, family interaction, commerce and civic 

participation. 
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Indian society nevertheless remains characterised by substantial diversity based on class, caste, gender, 

language, region, education and rural-urban location. Consequently, young people do not experience digitalisation 

uniformly. Access to devices, connectivity, digital literacy and freedom to participate online vary significantly.  

 

A sociological investigation must therefore examine not only what young people do online but also how 

existing social structures shape their ability to participate in digital environments. 

 

3. STATEMENT OF THE PROBLEM 

 

The increasing integration of social media into everyday life has generated contradictory interpretations. One 

perspective emphasises connectivity: young people can remain connected across geographical distance, access 

communities of shared interest and establish broader social networks. 

 

Another perspective emphasises the possible weakening of sustained interpersonal interaction. Large digital 

networks do not necessarily produce emotionally meaningful relationships. Continuous online engagement may 

coexist with loneliness, social comparison or reduced face-to-face communication. 

 

A further issue concerns identity. Social-media platforms allow individuals considerable control over what 

they disclose about themselves. Users can selectively display achievements, lifestyles, opinions and relationships. 

Consequently, the online self may become a carefully managed social performance. 

 

The sociological problem is therefore not simply whether social media is "good" or "bad." The central 

question concerns how social media is restructuring relationships, identities and patterns of interaction among 

young people within the social and cultural context of India. 

 

4. REVIEW OF LITERATURE 

 

4.1 Social Media and Social Interaction  

 

Boyd and Ellison (2007) conceptualised social network sites as web-based services enabling individuals to 

construct profiles, articulate connections and navigate networks of relationships. Their work established an 

important foundation for studying social networking as a distinct form of social interaction. Ellison, Steinfield and 

Lampe (2007) demonstrated that online social networking could contribute to social capital, particularly by 

helping individuals maintain weak ties. 

 

4.2 Network Society 

 

Castells (2010) argues that contemporary society is increasingly organised through networks facilitated by 

information and communication technologies. Within the "network society," social relationships are less 

constrained by geographical boundaries. 
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4.3 Presentation of Self 

 

Goffman's (1959) analysis of everyday interaction provides a useful framework for understanding social-media 

behaviour. Profiles, photographs, biographies, captions and status updates allow users to strategically construct 

versions of themselves for particular audiences. 

 

4.4 Social Capital 

 

Bourdieu (1986) conceptualised social capital as resources associated with membership in durable social 

networks. Social-media platforms can potentially increase access to information, opportunities and relationships, 

though these benefits remain unevenly distributed. 

 

4.5 Digital Inequality 

 

Contemporary research recognises inequality not only in internet access but also in quality of access, digital 

competence and the ability to convert digital resources into meaningful educational, occupational or social 

advantages. 

 

4.6 Social Comparison and Well-being 

 

Festinger's (1954) social comparison theory suggests that individuals evaluate themselves partly by comparing 

themselves with others. Social media substantially expands the number and visibility of potential comparison 

targets. 

 

5. RESEARCH GAP 

 

A considerable body of research examines social media in relation to communication, mental well-being, 

education and political participation. However, several gaps remain relevant to the Indian sociological context. 

 

First, social-media research often treats young users as a relatively homogeneous category. Indian youth are 

differentiated by socioeconomic status, gender, caste, region, educational opportunities and linguistic 

backgrounds. 

 

Second, many discussions focus on individual psychological consequences while paying less attention to 

broader sociological questions concerning family relations, social capital, identity and community structures. 

 

Third, technological change is rapid. New platform features and patterns of content consumption continually 

modify the ways young people interact. 

 

The present study therefore approaches social-media use as part of a broader transformation of social 

relationships rather than treating it solely as an individual behavioural phenomenon. 
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6. OBJECTIVES OF THE STUDY 

 

1. To examine the role of social media in changing patterns of social interaction among Indian youth. 

2. To analyse its influence on friendship and peer relationships. 

3. To understand the relationship between social media and family communication. 

4. To examine the role of digital platforms in identity formation and self-presentation. 

5. To analyse social media through the concept of social capital.  

6. To identify important challenges associated with digitally mediated relationships. 

7. To examine how social inequalities influence participation in digital social life. 

8. To suggest measures for healthier and more responsible social-media engagement. 

 

7. RESEARCH QUESTIONS 

 

1. How has social media changed interpersonal communication among Indian youth? 

2. How does social-media use influence friendships and peer networks? 

3. How are family relationships affected by digital communication? 

4. How do young people construct and negotiate identities through social media? 

5. Does social media strengthen social capital or encourage superficial relationships? 

6. How do socioeconomic and gender inequalities shape digital participation? 

7. What sociological challenges emerge from increasing dependence on online interaction? 

 

8. THEORETICAL FRAMEWORK 

 

8.1 Symbolic Interactionism 

 

Symbolic interactionism emphasises that social reality is produced through interaction and interpretation. Digital 

symbols such as emojis, photographs, likes, reactions and comments have become components of everyday 

communication. 

 

8.2 Goffman's Dramaturgical Perspective 

 

Goffman's distinction between front-stage and back-stage behaviour is particularly useful for understanding 

digital self-presentation. Social-media profiles frequently function as front-stage environments, while context 

collapse complicates the distinction between audiences. 

 

8.3 Castells' Network Society 

 

Castells' theory explains how information technologies facilitate social organisation through interconnected 

networks. Young people can belong simultaneously to family, educational, friendship, professional and interest-

based networks. 
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8.4 Bourdieu and Social Capital 

 

Bourdieu's concept of social capital highlights resources embedded within relationships. Social media can help 

maintain strong and weak ties, but the ability to transform online connections into actual advantages depends on 

wider social position. 

 

9. RESEARCH METHODOLOGY 

 

9.1 Research Design 

 

The study adopts a descriptive and analytical research design. It seeks to describe major transformations 

associated with social-media use and interpret those changes using established sociological theories. 

 

9.2 Nature of the Study 

 

The paper is based primarily on secondary data. No original survey dataset is claimed. 

 

9.3 Sources of Data 

 

The study draws upon peer-reviewed journal articles, academic books, sociological theories, government and 

institutional reports, published studies concerning youth and digital communication, and reputable statistical and 

research reports concerning internet and social-media use. 

 

9.4 Method of Analysis 

 

The collected literature is examined through thematic analysis. Major themes include interpersonal 

communication, friendship, family relations, identity, social capital, inequality, privacy and social comparison. 

 

9.5 Scope 

 

The study focuses broadly on young people in India and the sociological implications of social-media use. 

Because it is based on secondary evidence, it does not attempt to statistically represent every category of Indian 

youth. 

 

10. ANALYSIS AND DISCUSSION 

 

10.1 Transformation of Interpersonal Communication 

 

One of the most visible consequences of social media is the transformation of communication from 

predominantly synchronous interaction toward a combination of synchronous and asynchronous communication. 

Young people can communicate through messages, photographs, voice notes, video calls, stories and short-form 
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videos. This creates perpetual connectivity, although increased frequency of communication should not 

automatically be equated with increased intimacy. 

 

10.2 Changing Nature of Friendship 

 

Traditional friendship networks were strongly influenced by neighbourhood, school, university, workplace and 

kinship environments. Social media has expanded the geographical and social boundaries within which 

friendships can develop. At the same time, digital platforms quantify relationships through followers, views, 

reactions and engagement. Social recognition therefore becomes partially quantified. 

 

10.3 Family Relationships 

 

Digital communication can strengthen family relationships by allowing geographically separated members to 

remain connected. However, it may also generate intergenerational tensions concerning privacy, appropriate 

online behaviour and smartphone use. 

 

10.4 Identity Formation and Self-Presentation 

 

Youth is an important stage of identity formation. Social media provides an expanded environment in which 

identities can be explored, displayed and evaluated. Goffman's dramaturgical perspective helps explain how 

digital profiles become stages on which identity is performed before an audience. 

 

10.5 Social Comparison 

 

Social media creates continuous exposure to other people's achievements, appearance, consumption and lifestyles. 

Since users often share selectively positive aspects of their lives, individuals may compare their complete lives 

with curated representations of others. 

 

10.6 Social Capital and Networking 

 

Social media can expand network-based resources. Students may encounter scholarships, internships, 

examinations or employment information through digital networks. This can increase bridging social capital, 

although access to valuable networks remains unequal. 

 

10.7 Community and Collective Identity 

 

Digital networks enable young people to participate in communities organised around culture, education, 

professions, hobbies and social causes. This contributes to a shift from exclusively place-based communities 

toward network-based communities. 
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10.8 Gender and Digital Space 

 

Social media can provide young women with access to education, professional networks, entrepreneurship and 

public expression, while also exposing them to harassment, unwanted contact, surveillance and restrictive social 

norms. Digital participation cannot be separated from offline gender relations. 

 

10.9 Rural-Urban and Socioeconomic Differences 

 

The digital divide should be understood at multiple levels: Access -> Skills -> Usage -> Outcomes. Equal access 

does not necessarily produce equal social or economic outcomes. 

 

10.10 Privacy and Surveillance 

 

Young people may share photographs, locations, relationships, educational details and opinions without fully 

considering the persistence of digital information. Horizontal surveillance among peers, partners and family 

members can also change understandings of trust and privacy. 

 

10.11 Cyberbullying and Online Conflict 

 

Online content can be rapidly reproduced and distributed to large audiences. Harmful comments, manipulated 

images or rumours may remain accessible beyond the original interaction, giving cyberbullying significant offline 

social consequences. 

 

10.12 Online and Offline Relationships Are Interconnected 

 

Contemporary youth relationships are often hybrid relationships. Digital and physical communication operate as 

interconnected dimensions of contemporary social life. 

 

11. MAJOR FINDINGS 

 

The analysis indicates that social media expands the spatial reach of relationships; transforms friendship into 

combinations of local and networked ties; contributes to identity construction and impression management; 

generates potential social capital; and increasingly combines digital and face-to-face interaction. 

 

Social recognition has become more measurable through likes, followers, views and engagement indicators. 

Digital communication can strengthen family contact across distance while creating tensions around privacy and 

smartphone use. Existing inequalities based on gender, socioeconomic status, education and geography continue 

to influence digital participation. 

 

Overall, the consequences of social media are neither universally positive nor universally negative. Outcomes 

depend on social context, intensity and purpose of use, and the resources available to users. 
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12. SOCIOLOGICAL IMPLICATIONS 

 

12.1 Redefinition of Community 

 

Community can no longer be understood exclusively through geographical proximity. Digital communities can 

generate meaningful forms of belonging across considerable distances. 

 

12.2 Transformation of Socialisation 

 

Family, school and peer groups remain major agencies of socialisation, but digital platforms have emerged as 

powerful additional environments through which young people encounter values, norms and behavioural 

expectations. 

 

12.3 Transformation of Social Capital 

 

Social capital increasingly contains both offline and online components. The ability to create and maintain digital 

networks can itself become a valuable social resource. 

 

12.4 Transformation of Privacy 

 

Digital society has altered the boundary between public and private life. Information once restricted to intimate 

relationships can now be distributed across extensive networks. 

 

12.5 Persistence of Social Inequality 

 

Digitalisation does not automatically create equality. Existing differences in economic resources, education, 

gender relations and cultural capital continue to shape digital opportunities. 

 

13. SUGGESTIONS AND RECOMMENDATIONS 

 

Educational institutions should integrate digital literacy and digital citizenship into educational programmes. 

Young people need to understand not only how to operate digital technologies but also how algorithms, privacy 

settings, misinformation and online behaviour influence social life. 

 

Greater awareness of data privacy and digital footprints is necessary. Schools, colleges and universities should 

establish effective mechanisms for addressing cyberbullying and online harassment. 

 

Young people should be encouraged to maintain a healthy balance between digital communication and 

meaningful face-to-face relationships. Parents and educators should adopt communication-based approaches 

rather than relying exclusively on restrictive surveillance. 
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Policies addressing the digital divide should extend beyond connectivity and include digital skills, affordable 

devices, language accessibility and meaningful opportunities to use technology for education and employment. 

Social-media companies should strengthen mechanisms for privacy protection, reporting abuse and improving 

user control over digital experiences. 

 

14. LIMITATIONS OF THE STUDY 

 

The study is based predominantly on secondary sources and does not contain an original nationally 

representative survey. "Indian youth" represents an extremely diverse population, and patterns of social-media use 

differ according to region, gender, socioeconomic background and educational status. 

 

Social-media platforms and user behaviour change rapidly, so findings concerning particular patterns of 

interaction may evolve as technologies change. Finally, the relationship between social-media use and social 

outcomes is complex; association should not automatically be interpreted as causation. 

 

15. CONCLUSION 

 

Social media has become an important institution of contemporary social interaction. Among Indian youth, its 

significance extends beyond entertainment and increasingly influences friendship, family communication, identity 

formation, social capital, community participation and perceptions of status. 

 

The evidence considered in this study does not support a simple conclusion that social media either destroys 

or improves relationships. Instead, social media restructures social relationships. It enables geographically 

dispersed individuals to maintain regular communication and provides opportunities for participation in 

communities extending beyond immediate physical environments. 

 

At the same time, visibility, quantification of popularity, curated self-presentation and continuous social 

comparison can influence how individuals evaluate themselves and their relationships. Privacy, harassment and 

digital inequality remain significant concerns. 

 

The effects of digitalisation are conditioned by wider social structures. Gender, socioeconomic status, 

education, geography and cultural resources shape both access to digital technologies and the ability to convert 

digital participation into meaningful advantages. 

 

The most appropriate sociological interpretation is therefore neither technological optimism nor technological 

pessimism. Digital platforms should be understood as social environments embedded within existing institutions 

and inequalities. As India continues its digital transformation, digital literacy, privacy awareness, responsible use, 

equitable access and continued investment in face-to-face relationships will be crucial. 
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