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ABSTRACT 

The economic development of a country depends on its industrial development. If the nation has to be 

developed among all the countries in the world, the industrial sector has to be flourished. Young people 

expose their interest to become an entrepreneur, but there are many hurdles to start their own business in 

the society. The entrepreneurship generally refers to the rapid growth of the innovative business based on 

the ability and opportunity given to them. Youth entrepreneurship is as an important role in the recent 

years of many countries. The youth entrepreneurs make the way for boosting the economic condition of 

the nation to the advanced level, but the motivation they get from the society is low in nature 
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INTRODUCTION 

 

The economic development of a country depends on its industrial development. Many young people expose their 

interest to become an entrepreneur, but there are many hurdles to start their own business in the society. 

Youngsters face many challenges to initiate the business, as they are new to the industrial sector the awareness of 

the rules and regulations among them will not be effective. The term “entrepreneurship” comes from the French 

verb “entreprendre” and the German word “unternehmen”, both means to “undertake”. (Santhi & Rajesh, 2011). 

 

The entrepreneurship generally refers to the rapid growth of the innovative business based on the ability and 

opportunity given to them. The opportunities should also be given to the young entrepreneurs not only to make 

them become a successful entrepreneur but also to take the economic condition of the nation to the next level. The 

opportunity given to the young entrepreneurs is very low when compared to the other nations. If a developing 
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country wants to become a developed country the industrial aspects around the nation should be sound when 

compared to the other nations of the world. (Kishore, Vinay, & Naresh, 2015). 

 

ENTREPRENEURS 

 

Entrepreneurship is the process of designing, launching, and running a new business enterprise which is initially a 

small business offering a product, process, or service. The people who create new businesses are called 

entrepreneurs. An entrepreneur is a person who is highly skilled in his business activities and has many 

innovative ideas to implement in the business for the benefit of the society. There are many problems in the 

human life and also in the society, the entrepreneurs has to come out with the solutions to solve the human 

problems which will be useful in every part of the human life. (Ali & Ralf, 2015). 

 

YOUTH ENTREPRENEURSHIP 

 

Youth entrepreneurship is as an important role in the recent years of many countries. The youth entrepreneurs 

make the way for boosting the economic condition of the nation to the advanced level, but the motivation they get 

from the society is low in nature. Youth entrepreneurs can also come up with many innovative ideas like making 

improvement in the existing products and find new uses among them. As the entrepreneurs are the risk takers, the 

youth entrepreneurs must have a clear mindset in managing the stability of the business, because the 

entrepreneurs are experienced the risk may not affect them highly in the business, whereas the young 

entrepreneurs are new to the business and they are supposed to be prepared for their risk in the business. 

(Manjusmita & Kulveen, 2012). 

 

GREEN ENTREPRENEURSHIP 

 

Green entrepreneurship obtains high level of risk because the ideas and the decision should not affect the 

environmental factors and must be positive to the society and also the outcome of the business is erratic. The 

green entrepreneurs have to concentrate highly on the environmental aspects and also they should be financially 

stable in the business world, very often the word green entrepreneurship is interchangeably used as eco 

entrepreneurship and sustainable entrepreneurship. The society needs green products and technologies to the 

market which can be introduced by green entrepreneurs. The green entrepreneurs should be highly engaged for 

the prosperity of the environmental condition of the nation. (Fulvia, Marino, Sule, & Philipp, 2011). 
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OBJECTIVES OF THE STUDY 

 

1. To find out the socio-demographic profile of youth green entrepreneurs. 

2. To find out the unique challenges and opportunities faced by youth green entrepreneurs. 

 

RESEARCH METHODOLOGY 

 

The research has been conducted in Salem, Tamilnadu. The data collected from 30 respondents. Data for 

the study have been collected from youth green entrepreneurs from Salem, Tamilnadu. The study was conducted 

among the young entrepreneurs who are in the age group of 15-29 years pursuing their own green business 

ventures. 

 

DATA INTERPRETATION AND ANALYSIS 

 

Table No: 1 Age group of the respondents 

S.No Age (Years) No. of. Respondents Percentage 

1 15-19 08 27 

2 20-24 10 33 

3 25-29 12 40 

 Total 30 100 

                Source: Primary data 

 

INTERPRETATION 

 

The above table shows that 27% of the respondents are in the age group of 15-19 years, 33% of the respondents 

are in the age group of 20-24 years and 40% of the respondents are in the age group of 25-29 years. 
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Table No: 2 Gender of the respondents 

S.No Gender No. of. Respondents Percentage 

1 Male 21 70 

2 Female 09 30 

 Total 30 100 

                 Source: Primary data 

 

INTERPRETATION 

 

From the above table it is clear that 70% of the respondents are male and 30% of the respondents are female. 

 

 
 

Table No: 3 Education Level of the respondents 

S.No Educational Qualification No. of. Respondents Percentage 

1 School level 06 20 

2 Graduate or diploma 08 27 

3 PG level 12 40 

4 Illiterate 04 13 

 Total 30 100 

                Source: Primary data 

 

INTERPRETATION 

 

The above table shows that 20% of the respondents have only completed their schooling, 27% of the respondents 

are graduates, 40% of the respondents are PG holders and the remaining 13% of the respondents are Illiterate. 
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Table No: 4 Marital status of the respondents 

S.No Marital Status No. of. Respondents Percentage 

1 Unmarried 16 53 

2 Married 14 47 

 Total 30 100 

                 Source: Primary data 

 

INTERPRETATION 

 

From the above table it is clear that 53% of the respondents are Unmarried and 47% of the respondents are 

married. 
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Table No: 5 Location of the business (industry) 

S.No Location No. of. Respondents Percentage 

1 Rural 11 37 

2 Urban 19 63 

 Total 30 100 

                Source: Primary data 

 

INTERPRETATION 

 

The above table clearly shows that 37% of the industries are in rural area and 63% of the industries are in urban 

area. 

 

 
 

 

Table No: 6 Type of entrepreneur: Family business and own business 

S.No Type of entrepreneur No. of. Respondents Percentage 

1 Family business 06 20 

2 Own business 24 80 

 Total 30 100 

                Source: Primary data 

 

INTERPRETATION 

 

The above table shows that 20% of the respondents’ businesses are family business, and 80% of the respondents’ 

businesses are their own business (i.e. first generation entrepreneurs). 
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Table No: 7 Type of ownership of the business 

S.No Type of ownership No. of. Respondents Percentage 

1 Sole proprietorship 12 40 

2 Partnership 07 23 

3 Private Limited 06 20 

4 Public Limited 05 17 

 Total 30 100 

                Source: Primary data 

 

INTERPRETATION 

 

The above table shows that 40% of the respondents’ businesses are sole proprietorship, 23% of the respondents’ 

businesses are partnership, 20% of the respondents’ businesses are private limited and 17% of the respondents’ 

businesses are public limited. 
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CONCLUSION 

 

The Youth entrepreneurs mostly suffer due to the lack of capital and encouragement from the society and there 

are many tax regulations passed by the government which also highly affect the youth people to make the 

business effective. The opportunity for the green entrepreneurship is growing highly as they have to take positive 

decisions but the risk factor in the green entrepreneurship is high when compared to others. Even though the 

young entrepreneurs face many risks in the business world the green business makes the entrepreneur to take 

excellent decision in the business which does not affect the environmental factors of the society. 
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